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PTR
Our WHY...Every Child. One Voice.

PTA's mISSI




Learning - Highlight the Value and Benefits
Objectives:

of PTA Membership
« Shifting Perceptions of PTA
« Strategies to Grow Membership
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What IS PTA?

Largest and oldest child advocacy
organization in the country!

*  Who we serve nationally

Who We Serve
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What IS PTA?

Understanding |
Largest and oldest child advocacy
the Value of organization in the country!

. * \Who we serve statewide and locall
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Benefits of PTA Membership for Students

) NATIONAL PTA’

REFLECTIONS
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Benefits of PTA Membership for Families
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Understanding the Value of Membership  P7TA

Benefits of PTA Membership for Schools & Communities
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Take Charge of Your Digital Life



Shifting Perceptions

How you think others view your How others really view your
PTA: PTA:




10 P73 MEMBERSHIP
MYTHS AND TRUTHS

10 P7A MITOS Y VERDADES
DE LA MEMBRESIA DE PTA
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AJPTA activities must happen at a school or on ¢

PTAs can host theis meetings, events, program:

Teachers Edition

PTA doesnit
provide wpporttor
feachers.

Edicion Maestros

PTA dous st partner with
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Priorities and
Strategies

“When my company started really
growing, | didn’t have any help in my
house at all. | had the upkeep of my
daily life, | had a one-year old and a
three-year old, and | had my house. So,
PTA | had to prioritize.” — Julie Aigner Clark

everychild. onevoic
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Identify
Strengths and Weaknesses
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Using Surveys

e Entire School Community

e Students

 Teachers and Staff

 Admin

* District Personnel

« Parents/Grandparents/Guardians
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Research

e District

e State information
 Community

e Other organizations
 Resources available
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Conversations
* Groups Surveyed
 Administrators
 Teachers and Staff
 Parents

e Qur Students!




Effective Strategies for Increasing

. PTH
Membership

What will define your PTA?
e |[nformation Collected
 National PTA Resources

* You Belong




Effective Strategies for Increasing PTH

Membership

Making things happen
« Calendar of events

e Communication plan

* Delegating tasks
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Effective Strategies for Increasing PTH

Membership

Evaluate and Manage




Effective Strategies for Increasing Membership

PTA MEMBERSHIP DRIVE

Your FALL Membership Campaigns
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Effective Strategies for Increasing Membership

Your MID-YEAR Membership Campaigns

FOUNDERS DAY CHALLENGE:
EXPAND. INSPIRE.CELEBRATE! _E

FOUNDERS’ DAY

4
CHALLENGE N— ks
1897 MEMBERS STATEWIDE - - oryy S

5 NEW MEMBERS PER PTA

By February 28, 2025

VOYAGE OF
DISCOVERY
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Effective Strategies for Increasing Membership

Your YEAR END Membership Campaigns
' * allfVNala

SPRING .\'M‘? everyone can -
FORWARD back the future :

Be can join PTA
MEMBERSHIP CHALLENGE! A

Cause

#Yos
HELP GROW OUR MEMBERSHIP BY SUBMITTING
5 PAID MEMBERS THROUGH TOTEM FOR
A CHANCE TO WIN A PRIZE!

¢ ‘\ DEADLINE: MARCH 31, 2025
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\ VA DA ALY ALY 4 R
R ‘\s‘j Have a voice in decisions that
3.T0P MEMIBERSHIP RECRUITER"™
-

affect you and your school
community
HOW YOU CAN WIN:

Q\‘}.l Find a community of
advocates who share your

interests and concerns

‘\3) Create positive change in our
school, community and nation
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Effective Strategies for Increasing Pm .
Membership

Event ideas to promote
value and membership
at your PTA



Support &
Resources
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PTA.ORG

Membership Mania

Your State

PTA Local Leaders Facebook Group
Follow other PTAs on Social Media
Download Resources from this Class

You’re part of a PTA team!
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Share in Chat:

* One thing you learned today or
resource you want to try

* One thing you'd like to learn more
about

2025 National PTA Virtual Convention



THANK'Y

FOR ATTEN
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